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Mobile Users > Desktop Internet Users
Within 5 Years

Global Mobile vs. Desktop Internet User Projection, 2007 - 2015E
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Shopping In the retall shop

ACase study: . Findbook
Amazon flow







ACase study: ebay
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AFashion night out
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48,590 nNew users
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Japan Social Networking Trends Show Importance of Mobile -
Mixi Mobile Page Views = /2% vs. 1/% 3 Years Ago

Mixi's (Japan's Leading Social Network) Monthly Page Views, Mobile vs. PC, CQ2:06 - CQ3:09
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Search Engine
Optimization

SMO
- Social Media Optimization
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REPORTERS

WITHOUT BORDERS
POR PRENE FREEIOM

/A talking print advertisement

A http://theinspirationroom.com/daily/2011/reporters-without-
borders-
voice/?utm source=feedburner&utm medium=feed&utm c
ampaigh=Feed%3A+tirdaily+%28The+Inspiration+Room%?2
9
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A Case study: DOOH - Smartphone

A http://whiteappleer.tw/2011/06/05/sweden-
mcdonald-brilliant-interactive-billboard-campaign-
pick-n-play/
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